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MEEE BR—E

RUCIRPA A EHI X2,

bl

D [EEEEEIR

¥ Bold
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 EEEERR

F&: Regular
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 PEEEEEIR
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FEGORNIAB TR FAHEMREY, AEIFER
Bai Jamjuree Z AN AR ER . ERNE R,

GORNIA RfETT=

GORNIA BRAND ELEMENTS

mhSHn I

F AR

=R

GORNIA Subheadline -

Bl
=4{K: Baijamjuree
FE: Medium

GORNIA Headline-

Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
nibh euismod tincidunt ut laoreet dolore magna aliquam erat. e

et
=K Baijamjuree
FE&: Bold

Ut wisi enim ad minim veniam, quis nostrud exerci ullamcorper.

GORNIA Button Area .

1374
=K Baijamjuree
=& Regular

FaiE=
Z4K: Baijamjuree
=& Regular

Footnote: an additional piece of information added at the bottom of a page. o

4l o
=K Baijamjuree
=& Regular
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HMNASENERFEERBIREPREER, RE mhEE &
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mEEeE——HHREE, SREENE——XEEN
Ree, EEANBEARLEXEBUER 8:3:1, LMEiE—
HHmEER,

Pantone 2279 C RGB: 90/115/50 CMYK: 70/35/100/20 HEX: 5A7332

mhFiHEn &

Pantone 5875 C RGB: 201/204/135 CMYK: 24/10/65/0 HEX: C9CC87

Pantone 7527 C RGB: 234/229/212 CMYK: 7/6/17/0 HEX: EAE5D4
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& TEH, EEREkmEEeillmEEes s,
AERBeEgRM KERER,

GORNIA RfETT=

GORNIA BRAND ELEMENTS

mohF i - ik

aoh% = 8 8 Jg

Pantone 2410 C

Pantone 371 C

Pantone 576 C

Pantone 7485 C

RGB: 51/64/28
CMYK: 70/50/95/55
HEX: 33401C

RGB: 67/84/41
CMYK: 70/45/100/40
HEX: 435429

RGB: 132/156/95
CMYK: 55/25/80/0
HEX: 849C5F

RGB: 163/184/132
CMYK: 40/15/60/0
HEX: A3B884

RGB: 192/207/173
CMYK: 25/8/35/0
HEX: COCFAD

oo h% 4 B 2 £ Sk

Pantone 7750 C

Pantone 7749 C

Pantone 5767 C

Pantone 614 C

RGB: 88/89/23
CMYK: 60/50/100/35
HEX: 585917

RGB: 105/107/44
CMYK: 55/40/100/25
HEX: 696B2C

RGB: 142/145/73
CMYK: 47/30/85/8
HEX: 8E9149

RGB: 173/176/110
CMYK: 35/20/70/0
HEX: ADBO6E

RGB: 225/229/197
CMYK: 12/4/25/0
HEX: ETE5C5

Pantone 7756 C

Pantone 4505 C

Pantone 4515 C

Pantone 4535 C

Pantone 7499 C

RGB: 112/104/63
CMYK: 50/45/85/25
HEX: 70683F

RGB: 143/131/76
CMYK: 40/40/85/12
HEX: 8F834C

RGB: 179/161/93
CMYK: 30/30/80/0
HEX: B3A15D

RGB: 204/191/143
CMYK: 20/20/52/0
HEX: CCBF8F

RGB: 230/221/188
CMYK: 9/10/30/0
HEX: E6DD8C
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HEME

BRAND LOGO LOCKUPS

R SHSIE (R2hR)

VICUTU, RED VICUTU #1 GORNIA RF2AES ("ZiR)
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SR ZENERATN VICUTU NEERRENRESE.
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VICUTU

Ve

RED VICUTU

LORNIA
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VICUTU
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RED VICUTU
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LORNIA
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HEME

BRAND LOGO LOCKUPS
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VICUTU, RED VICUTU #1 GORNIA mEHSE (§

h )
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I\ X
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VICUTU
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>
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